National Association of Realtors® MLS 8.0 Clear Cooperation Policy

NAR’s MLS Clear Cooperation Policy was adopted in November 2019. It requires:

“Within one (1) business day of marketing a property to the public, the listing broker must
submit the listing to the MLS for cooperation with other MLS participants. Public
marketing includes, but is not limited to, flyers displayed in windows, yard signs, digital
marketing on public facing websites, brokerage website displays (including IDX and
VOW), digital communications marketing (email blasts), multi-brokerage listing sharing
networks, and applications available to the general public.”

Additional information can be found on the National Association of Realtors website:
https://www.nar.realtor/about-nar/policies/mls-clear-cooperation-policy

What is considered public marketing?
The MLSOK Rule and Regulations define public marketing as follows:

“Public marketing includes, but is not limited to, flyers displayed in windows, yard signs, digital
marketing on public facing websites, brokerage website displays, including IDX and VOW, digital
communications marketing such as email blasts, multi-brokerage listing sharing networks, and
applications available to the general public; provided, however, that public marketing shall not
include emails sent to clients of the listing brokerage.”

What does this mean?

This means that any public marketing triggers the requirement that the property be entered into
the MLS system within one business day.

Any of the forms listed in the above rule constitute public marketing: window flyers, yard signs,
public website marketing, listing on any public website including IDX and VOW, digital communications
including email and social media.

Private listing networks that include more brokers or licensees than those affiliated with the listing
brokerage constitute public advertising or display. Listings shared in multi-brokerage networks by
participants must be submitted to the MLS for cooperation.

Private networks include private social media platforms such as Facebook.

The seller or listing broker cannot “opt out” of the policy. Any listing that is “publicly marketed”
must be filed with the service and provided to other MLS Participants for cooperation within (1) one
business day.

The full text of the Rule as implemented in the MLSOK Rules and Regulations:
3.1 Submission of “Active” MLS Listing Information.

3.1.1  MLS Listing Information of real properties of the following types, for sale
or rent or lease, which are listed subject to a Participant's license, and which are located
within the MLS Listing Areas taken by Participants or Subscribers in order to be entered
into the MLS System must be “Exclusive Right to Sell or Lease Listings” or “Exclusive
Agency to Sell or Lease Listings” signed by the seller or landlord and accepted by the
Participant. MLS Listing Information shall be entered into the MLS System within one (1)
Business Day after marketing the property to the public. Public marketing includes, but is
not limited to, flyers displayed in windows, yard signs, digital marketing on public facing
websites, brokerage website displays, including IDX and VOW, digital communications



marketing such as email blasts, multi-brokerage listing sharing networks, and applications
available to the general public; provided, however, that public marketing shall not include
emails sent to clients of the listing brokerage. All MLS Listing Information entered into the
MLS Compilation shall be complete and accurate in every detail. Participants shall retain
a copy of every Listing Agreement for a period of at least one (1) year after the date the
listed property is sold or leased, or the listing expires, whichever occurs later.

3.1.2 Each Exclusive Agency Listing in the MLS Compilation shall contain a
conspicuous notice which states that such listing is an Exclusive Agency Listing and that
Participants should call the listing Participant for the names of the Reserved Buyers.

3.1.3 Exclusive Agency Listings and Exclusive Right to Sell Listings with
Reserved Buyers should be clearly distinguished by the code “ERTS” or “EREP” from
Exclusive Right-to-Sell Listings with Reserved Buyers.



